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World Bank Support for the EITI 
 Administration of Multi-Donor Trust Fund (MDTF), 
comprising contributions from 15 countries 

 Support includes technical/advisory and financial 
assistance to countries who decide to implement the EITI. 
Making advisers/consultants available to provide guidance on 

international best practices 

Grants to support country-level EITI implementation and 
institutional set-up. 



World Bank EITI Support in Indonesia 
 1. Improving the quality and timeliness of Indonesia’s EITI reporting 
to improve the usefulness and relevance of EITI information and 
ensure that Indonesia achieves EITI compliance.  

 2. Improving sustainability by increasing government engagement 
and ownership of the EITI ahead of a gradual withdrawal of support.  

 3. Improved public outreach to build up local demand for EITI 
reporting (reinforcing the first two objectives) and enhancing role of 
EITI in the broader governance debate. 







Goal of EITI is Moving from Fiscal Reporting 
to Policy Reform 

Kyrgyz Republic: a key priority was to reduce conflict among local communities, companies 
and the government and increase investor confidence.  

Madagascar: Improve transparency with regard to procedures for awarding mining permits 

Mauritania: Show the direct and indirect contributions of the extractive industries to the 
national economy, and how these contribute to sustainable development. 

Albania:  Track how revenues are allocated and spent, in particular at local levels 

Diverse countries produce diverse reports:  no “standard” 
version of a report that is compliant with the EITI Standard. 



Creative Public Outreach is Critical 

REQUIREMENT 6: 
“The EITI requires EITI 
Reports that are 
comprehensible, actively 
promoted, publicly 
accessible, and 
contribute to public 
debate.” 

 



Not comprehensible 



Comprehensible 



Importance of “Summary Reports” 

• More than just an abridged version of the full report 

• Central tool for public discussion and debate 

• Should include: 
• Short narrative of findings and recommendations by 

Independent Administrator 
• Key conclusions and key messages as agreed by the 

MSG   

• Important for all MSG members to be consulted  
  



Example: Trinidad & Tobago 



EITI is no longer about a single report 

EITI FULL REPORT 

SUMMARY 
REPORT 

FACT SHEETS 
‘MACHINE READABLE’  

DATA LINKS TO RELEVANT 
GOVERNMENT 
INFO SOURCES 



Importance of Active Promotion 

 Producing an EITI report not an end in itself, but the start of a dialogue 

 Who are the target audiences?  Different audiences will have different 
interests 

 National versus village perspectives 

 Industry versus civil society 

 Also need to consider access to information 

 Printed copies are a requirement 

 Internet, audio-visual, workshops, community meetings 

 



What is holding back the EITI globally? 
Strategic relevance – What do you want EITI to accomplish? 

Timeliness of data – Can current reform efforts be informed by 
data that is 2-3 years old? 

Meaningful analysis of data – We have lots of numbers… so what 
now? 

Focus on compliance, rather than outreach – Minimum effort 
leads to minimum impact. 

Communications and public engagement – New messages to new 
audiences, carried in creative ways. 

 

 



Questions & Answers 


